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1.1 TO NIPOBAHMA

Amo6 v idpuon tou Aiktuou NATURA 2000 €w¢ Kat mpo-
opata €xouv dnuioupynOei TOANEG TAPAVOROELG Kal avn-
OUXIEC OXETIKA JIE TOV OKOTIO {SPUOHC TOU KAl TIG CUVETTELEG
TTOU UTTOPE( va €XEL N KABIEPWON EVOC KABEOTWTOC TPOOTA-
oiag otnv TomikA avantuén.

To €épyo LIFE Natura2000 Value Crete €ixe wg 0T1dX0 va cul-
Balel woTe va apBolv auTég ol E0@ANUEVEG AVTIARYPELG Kal
va anodeifel 611 n mpooTacia kat n diatrpnon Tng lomol-
KINOTNTAC €ival €YyunTAE TNE AEIPOPOU AVATITUENC, TNG EV-
nUEPiag kat NS moloTNTaC (WNE TWV KATOIKWV.

>1o mhaiolo tou €pyou LIFE Natura2000 Value Crete oxed1-
AoTNKe umia Emkovwviak ZTpatnyikn, Bdcel Tng omoiag
TMPOOSIOPIOTNKE O TPOTIOG EQUPHUOYNG EVOG OUCTNUATI-
KOU S1aAOYoU e TTOANEG SLAPOPETIKEG OUASES KOIVWVIKWY
€Taipwv Kal Katd tn SidpKela auToU TTAPOUCIACTNKAY Ol
UTINPECIEG TWV OIKOOUCTNUATWY OTIC TTPOOTATEVOUEVES
nieploxeg Tou Aiktoou NATURA 2000 tng Kpntng. Zkomog
nTav n aAlayn TG apvnTIKAG 0TACNE TNG KOWVWVIAC TTPOC
1o Aiktuo NATURA 2000.

Me aAAa Aoyia, to épyo LIFE Natura2000 Value Crete emi-
Xeipnoe va avadeifel Tnv aia Twv YUOIKWY 0IKOCUCTNUA-
TWV OTIG TPOOTATEVOUEVEG TIEPLOXEG Tou AlkTUou NATURA
2000 otnv Kpritn, evnuepwvovtag Toug dueca evolage-
POMEVOUC YIa TA OQEAN TTOU TTApEXouv oTov AvBpwro oe
OTL agopd oTNV KAAr UYEiQ, 0TNV KOIVWVIKA OUVOXT, OTNV
OIKOVOUIKI gUNMEPIa Kal oTNV TTOMTIOUIKY €UTTVEUCN Kal
Sdnuioupyia.

2KOIMNOZ & 2TOXOI TOY EPIOY

PROJECT SCOPE & OBJECTIVES

1.1 THE PROBLEM

Since the establishment of the NATURA 2000 Network and
until recently, many misunderstandings and concerns have
been raised about the purpose and the consequences of
protection regimes in local development.

The LIFE Natura2000 Value Crete project was designed to
help eradicate these misconceptions and demonstrate that
the conservation of biodiversity is a guarantee for sustaina-
ble development, prosperity and quality of life.

In order to achieve this goal, a Communication Strategy was
designed addressing the value of ecosystem services in the
Protected Areas of the NATURA 2000 Network in Crete. The
application of a systematic dialogue with many different
groups of stakeholders was then accordingly defined.

In other words, the scope of the LIFE Natura2000 Value Crete
Project, was to highlight the value of natural ecosystems in
the protected areas of the NATURA 2000 Network in Crete
by informing key stakeholders about the benefits it pro-
vides to people in terms of good health, social cohesion,
economic prosperity and cultural inspiration and creation.



Meproxn YAomoinong tou Epyou

To épyo LIFE Natura2000 Value Crete uhomoirifnke oto vnoi
¢ Kprtng Kat emKevTpwONnKe oTIC 54 TPOOTATEVOUEVEC
nieploxeg Tou Aiktoou NATURA 2000 (Xaptng 1).

H Kpntn, To peyalutepo vnoi tng EAAGSag kal to Sevtepo
peyaAluTtepo vnoi Tng Avatohikri¢ Meooyeiou, Bpioketal
oTn vOTIa akpn Tou Atyaiou MeAdyouc, petaly tplwv nmei-
pwv — Eupwrn, Acia kat A@pIkn).

To Aiktuo NATURA 2000 otnv EANASa mepihapuPdvel 446
TIEPIOXEG Kal otnV Kpntn kaAumtel mepimou 1o 30% TNng
€KTAONG TOU VNOLOU, UE CUVOAIKA 54 TIPOOTATEUOMEVEG TIE-
PLOXEC. XTOV TTAPAKATW XApTN mapouctdfovTal ot 25 ZWVEG
Eidikng MNpootaoiag (ZEM) yia tnv OpviBomnavida (Odnyia
2009/147/EK - O&nyia Ntnvwv) kat ot 28 Eidikég Zwveg Ala-
mpenong (EZA) (Odnyia 2009/147/EK - Odnyia Mtnvwv), Ka-
Bwg kat n pia TEPLOYH TTou €xEl TAUTOXPOVA XAPAKTNPIOTEL
w¢ ZEMN kat EZA oto vnoi tng KpATtng.

Project Location

The LIFE Natura2000 Value Crete project was implemented
in the island of Crete, (Greece), and was focused on the 54
sites of the NATURA 2000 Network (Map 1).

Crete, the largest island in Greece and the second largest in
eastern Mediterranean, is located at the southern edge of
the Aegean Sea, between three continents - Europe, Asia
and Africa.

The NATURA 2000 Network in Greece consists of 446 areas,
while in Crete it covers around 30% of the island’s surface
with 54 protected areas. The map below pictures the 25
Special Protection Areas- (SPA) for birds and the 28 Special
Areas of Conservation- (SAC) (Directive 92/43/EEC - Habi-
tats Directive), as well as the one area that has been both
characterised as SPA & SAC on the island of Crete.

Xdaptng/Map 1: Ot meploxég tou Aiktoou NATURA 2000 otnv Kpritn/ Areas of the NATURA 2000 Network in Crete

GRA340023
RA340013

Aiktuo NATURA 2000 (NATURA 2000 Network)
[ ] NATURA SAC (EZA)

[C] NATURA SPA (ZEM)

[T NATURA SAC & SPA (EZA & ZEN)
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>KOlMOZ & XTOXOI TOY EPTOY
PROJECT SCOPE & OBJECTIVES

1.2 Ol YIMTHPEZIEZ TQN OIKOZYZTHMATQN

Q¢ unnpeoie¢ Twv olkoouoTnUdTtwy opifovTal Ta OPEAN
TTOU £X€El 0 AVOPWTOC amd TO PUOIKO TIEPIBANNOV Kal TIEPL-
AapBavouv petald AAwV TIC TPWTEG VAEG TTOU gival ama-
PAITNTEC Y10 TNV KOIWVWVIKI EUNUEPIA, TIC PUOIKEC Slepyaoi-
£C OTIWG N PWTOOLVOEON Kal n edagoyéveon mou Slapop-
PWVOULV TO KAipa Kat TNV KaBapdtnta Tou agpa, Kabwg Kal
TIG TTOMTIOUIKEG UTTNPETIEG, OTIWG N KAANITEXVIKH €UTTVELON
Kal n avaypuxn.

‘Onwg @aivetal otov lMivaka 1, ol UTTNPECIEC TWV OIKOCU-
OoTNUATWY opadorolovvTal O TPEIG KUPIEG KATNYOPIEG
ouuewva pe tnv Kotvry Alebvn Ta&ivounon Oikoouotnul-
Kwv Yrinpeowwv (CICES, NoéuPplog 2017).

1.2 THE ECOSYSTEM SERVICES

Ecosystem services are defined as the benefits for the peo-
ple derived from the natural environment and include the
raw materials necessary for social well-being, the natural
processes such as photosynthesis and soil formation, which
affect climate and air purity, as well as the cultural services
such as artistic inspiration and recreation.

As shown in the Table 1, the ecosystem services are classi-
fied into three main categories according to the Common
International Classification of Ecosystem Services (CICES,
November 2017).




'O\a Ta mpoidvTa mou Hag apEXEL N
(UON Kal Ta OIKOoUoTIHHATa, OTIWE:

< Tpogn,

- TIPWTEG UAEG,

« TOOIHO VEPO,

*  (PAPUAKEUTIKEG OUCIEG K.A.

All products obtained from nature and
natural ecosystems such as:

- food,

+ water,

- timber,

+ pharmaceutical substances, etc.

‘OMot ot TpéToL pE Toug omoloug oL
(wvtavoi opyaviopoi aAAnAemdpouv
€ TO QUOIKOG TiEPIBAAAOVY,
ouppariovrac otnv vyeia, TNV
ac@dlela Kal TNV eunuepia Tou
avBpwriov péow TG

« Tapaywyris o§uyovou,
- gbayoyéveong,
« pUBMIONG KAipaTOG,

-« Tipootaciac amo akpaia Kalpika
eaivopeva

All the ways in which living
organisms can mediate or moderate
the ambient environment that affects
human health, safety and prosperity
through:

= oxygen production,
- soil formation,
- climate regulation,

- protection from extreme weather
events.

MoAITIopIKES YTINPEDiEC
Cultural Services

‘OMot o1 TPATTOL LIE TOUG Omoioug N @uaon
ennpealel T QUOIKI KAl VONTIKN
Kataotaon Tou avBpwiou Kal
oupfdel otn Snuovpyla Tng duing
Kat UMKI|G TTOMTIOTIKI|G KANPOVOUIAG
TIapEXOVTAG:

» aioBnTikr) anéAauvon,
«  KaANITEXVIKT) EUnVEUOT),
- Yuyaywyia

All the ways in which nature affects
physical and mental state of human
beings and contributes to the creation
of tangible and intangible cultural
heritage through:

= sensory pleasure,
- artisticinspiration,
= recreation.
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2.1 MPONAPAZKEYAXTIKEZ APAZEIX

Ol TPOTIAPACKEVACTIKEG SPATEIG EiXAV WG OTOXO TNV ETI-
KalpOoToinon TnG yvwong yla:

® TIC OIKOOUCTNMIKEG UTINPECIEG TIOU MAG TIPOOPEPOLV
OUYKEKPIMEVA gUPBANMATIKA €idNn TTpoTEPAIOTNTAC OTNV
Kentn,

® TO VOUIKO TTAaiclo Tou agopd otnv Siatripnon Kat dlaxei-
plon mpooTateuopevwWY meploxwv (MMN) kat eildwv xapa-
KTNPIOMOU,

© TNV OIKOVOUIKN] KAl KOWVWVIKI KATAoTACoN Tou TANBuG oL
TIOU KATOIKE( eVTOG TwV TEPloXwv Tou Aiktuou NATURA
2000.

Me yvwpova tn Slapopewaon tou BewpnTikoL - EVVOLONo-
YIKOU TTAQIGi0U TTou 0UVSEEL TN BIOTTOIKIAOTNTA JIE TNV OLKO-
vopia oTig meplox€g Tou Aiktuou NATURA 2000 ripayuato-
moiiBnkav ol akdAoubeg Spaceig:

e Epyacia mediou OTIC TIPOOTATEUOUEVEG TIEPIOKEG TOU
£€pyou yla tn cuAhoyn Sedopévv WG TTPOG TOUG TUTTOUG
EVOLAITNUATWY Kal EUBANUATIKWVY EISWV TTOU amOTEAOUV
Seikteg mepIBaANOVTIKAG 0TaBEPATNTAC OTA QUOIKA Ol-
KoouoTAuata tnG KpAtng.

® Opadormoinon Twv SIHPOPETIKWY OIKOCUSTNUATWY TTOU
amavtwvtal otnv Kpntn og 3 peydAeg, e0KoAa avayvw-
piolpeg katnyopieg amd 1o eupu Koo (MapdKTIa, OpEVa,
AypPOTIKA).

® MeAétn mepimTWOoNG OTNV MPOCTATEVOUEVN TTEPLOXT] TOU
EBvikoU Apupou Tapapldc, 0mou epappOOTNKE Kal ava-
AUBNKe TO €EVVOLOAOYIKO TTAQICIO TOU €PYOU OE OXEON ME
TIG UTINPEDIEC TWV OIKOGUOTNUATWV.

e Avantuén uiag BAong YEWXWPIKWY TTANPOPOPIWY OTNV
oToia eVowHaTWONKav OAEG ol TTANPOPOPIEC YA TIC TTE-
ploxég Tou Aiktuou NATURA 2000 tng Kpntng omwg on-
Hoypa@ikd kal aAAa otatiotikd dedouéva mou e§umn-
PETOUV TNV CUYKPITIKA aloAdynon mapaywylkwv dpa-
OTNPIOTATWY EVTOC KAl EKTOG TWV TIEPIOXWYV TOU AIKTUOU
NATURA 2000 (Clearing House Mechanism).
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MEOOAOAOTIA

METHODOLOGY

2.1 PREPARATORY ACTIONS

Preparatory actions aimed to update the knowledge on the:

e ecosystem services provided by priority / flagship spe-
ciesin Crete;

e Greek legal framework regarding the conservation and
management of protected areas and key species;

e economic and social status of the population living in
NATURA 2000 sites.

In order to establish a conceptual framework linking bio-
diversity with economy in NATURA 2000 sites, the project
team implemented the following actions:

® Small-scale fieldwork for the collection of data about the
habitat types and flagship species that consist indicators
of environmental stability in the natural ecosystems of
Crete.

® Grouping the different ecosystems apparent in Crete
into 3 major categories, easily recognized from lay public
(coastal, mountainous, rural).

e Case study in the protected area of the National Park of
Samaria, where the conceptual framework regarding
ecosystem services was applied and analysed.

e Development of a GIS database incorporating all back-
ground information for the NATURA 2000 Network in
Crete, such as demographics and other statistics, which
facilitated the benchmarking of economic — productive
activities within and outside the NATURA 2000 sites
(Clearing House Mechanism).



® Alapdppwon tng EmKovwviakAg ZTpatnylkAg Tou ép-
Yyou, cUp@wva Pe TNV omoia vhomoiOnke n Ekotpateia
Evnuépwong oto emopevo otado. H Emkovwviakn
JTpaTnyIKn Baciotnke oTnV €peuva KATAYPAPNG TwV
TIEMOIONOEWVY, OTACEWY KAl CUUTIEPIPOPWY TWV KATOIKWV
TOU vNnolou o€ oxéon pe To Aiktuo NATURA 2000.

® Design of the Communication Strategy according to
which the awareness raising campaign took place in
the following stage. The Communication Strategy was
based on the results of the first baseline survey that re-
corded the level of awareness of local population on the
benefits of the ecosystem services of the NATURA 2000
Network.

YxAmna/Figure 1: Kupiotepeg Apdoelg Tng Ekotparteiag Evnuépwong / Main Actions of the Awareness Raising

Campaign

EKNAIAEYTIKA
ZEMINAPIA
TRAINING
SEMINARS

OKIMANTEP.

PAAIO-
THAEOMNTIKA
MHNYMATA

2.2 EKXTPATEIA ENHMEPQZHX &
EYAIZOHTOMOIHZHZ

MéeTd TNV OAOKANPWGN TWV TTIPOTIAPACKEVACTIKWY Spdoe-
wv T€0nKe o€ epappoyn n Emkowvwviokn XTpatnylkn Tou
€pyou kal Eekivnoe pia Ekotpateia Evnuépwong mou dirp-
KNo€ GUVOAIKA 3,5 xpovia.

Ta péoa mou xpnotpomotrdnkav yla tnv eualedntomnoinon
TWV KATOIKWV TOU vNOLoU Yla TIG UTINPECIEG TTOU Hag TIPO-
OPEPOUV TA PUOLKA OIKOCUOTAUATA TiEplEAdUBavav ta
akolouba:

e Emkowvwvia e TIG opddeg otdxou Tou €pyou Kat Snul-
oupyia NG XupPouleuTikic Opadag Kowvwvikwv Etai-
PWV HE EKMPOCWTTOUC TWV CUANOYIKWY TOUG POPEWY,
Ta PEAN TNG OMoiag TTPAYMATOMOI0V0AV CUVAVTHOEIG O
€tnola Baon.

e Anuioupyia tng lotooelibag tou épyou (http://www.
ecovalue-crete.eu) kal ceAibwv ota péoa KOVWVIKAG S1-
KTuwonc (facebook, twitter).

MPOTPAMMA
MEPIBAAAONTIKHE
EKNAIAEYEHE
ENVIRONMENTAL
EDUCATION
PROGRAM

APAZEIZ
AIKTY(QZHE
NETWORKING
EVENTS

KINHTH EK©EZH

DOTONPADIAL

MOBILE PHOTO
EXHIBITION

TOMNIKA
DEETIBAA

LOCAL FESTIVALS

2.2 AWARENESS RAISING CAMPAIGN

After the completion of the preparatory actions, the Pro-
ject’'s Communication Strategy was put into action an
Awareness Raising Campaign that lasted for 3.5 years.

The tools used to raise public awareness with regards to
the ecosystem services of the island’s protected areas, in-
clude the following:

e Communication with the target groups and creation of a
Stakeholders Consultation Team with representatives of
their Associations, the members of which were met at an
annual basis.

e Creation of the project’s web page (http:/www.ecoval-
ue-crete.eu/en) and social media network profiles (face-
book, twitter).

A\ %’Z«m 2000 Lite for a1
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ME©OAOAOTIA
METHODOLOGY

Anuovpyia Twv EMKOIWVWVIOKWY UNVUUATWY TNG €K-
oTpaATEIag Yia KABe éva amo TIC 3 KATNYOPIEC OIKOCUOTN-
pATwv ou amavtwvTal otnv Kpntn (aypoTikd, opeva,
mapdkTia).

Anpioupyia kat EKTUTTWGN 3 SIAPOPETIKWY APIowy, 5 banners
Kal evog SiyAwooou evnuepwTikoU @UANadIiou yia Toug 0To-
XOUG Kall TOL EMOIWKOUEVA ATTOTEAECUATA TOU £PYOU.

EKTUMWon AotmoU EMKOIVWVIAKOU UAIKOU OTIWG KATTEAQ,
pmAoULlAKIA, NUEPOAOYLA KAl TOAVTEG UE TOV AOYOTUTIO
Tou €pyou TTou SlaveprBnKav 0TOUG CUUUETEXOVTEG OTIG
EVNUEPWTIKEG EKONAWOELC.

Juyypa@r], EKTUTIWON Kal avdptnon otnv lotoceAida
TOU €PYOU 3 EVNUEPWTIKWV 0ONYWV Yl KATNYOPIEC OIKO-
OUCTNUATWY (MAPAKTIA, OPEIVA, AYPOTIKA), O€ 2 YAWOOEC
(EAANVIKA kat AyyAIKd).

Anuiovpyia evog vIoKIHavtép SIdpKelag 25 AeMTwy yia
TIG TIPOOTOTEVOUEVEG TIEPIOXEG TOU Aiktuou NATURA
2000 otnv KpATn Kat Tig UMNPECIEG TTOU MAG TIPOC@PEPOUV.
To vtokipavtép StaveprOnke yia mpofolr og eBvika kat
Tomkd MME, oe oxoleia MpwTtoBdabuiac kat Agutepo-
BdaBuiag Exmaideuong kat oto «YouTube» Tn dnuioupyia
3 TNAEOTTTIKWY PNVUMATWY Kal 3 Padlo@wvikwv unvupd-
TWV (éva yla Kabe Katnyopia olkooCUGTNHATWY — OPELVA,
AYPOTIKA, TTAPAKTIA), Ta omoia mpoPABnkav emaveiAnu-
pévwg o€ €Bvika kal Tomkd Méoa Madlikng Evnuépwonc,
kabw¢ kat oto «YouTube».

Anpoupyia evNUEPWTIKWY TVAKIOWV Yla TIG TTEPIOXEC
Tou Aiktuou NATURA 2000 otnv Kprjtn Kat Tig unnpeci-
£C TIOU TIPOOPEPOUV Kal TOMOBETNON AUTWY OE KEVTPIKA
ypageia Twv AleuBuvoswv Aacwv o HpdkAelo, P€Bu-
pvo, Xavid kat Aacifi, kabwg kat otn AlevBuvon Mept-
Balhovtoc e Meprpépetag Kptnc.

Ecosystem of Coastal
Services Areas
aof Crete

AP /{asgfﬁ’f&

=

—

Ecasyﬂ » ”etWﬂr k
O of Agy,
" vicay “'Eaz Ficultypyy

of Crag,

p

T Rty -

Ry

Creation of the communication messages of the aware-
ness raising campaign, one for each of the 3 ecosystem
types categories (rural, mountainous and coastal) ap-
parent in Crete.

Creation and printing of 3 different posters, 5 banners
and a bilingual brochure referring to the project’s scope
and objectives.

Printing of other communication material such as hats,
t-shirts, calendars and handbags with the project logo,
which were distributed to participants in the public
awareness events.

Writing, printing and posting on the project website of 3
information guides on the 3 different categories of eco-
systems (coastal, mountainous, rural), in two languages
(Greek and English).

Filming of a 25-minute documentary about the protect-
ed areas of the NATURA 2000 Network in Crete and the
services they provide, followed by its promotion in na-
tional and local media, as well as in YouTube.

Filming of 3 TV spots and recording of 3 Radio spots (one
for each ecosystem type — mountainous, rural, coastal)
that were regularly broadcasted through national and
local media and YouTube.

Creation of Notice Boards for the NATURA 2000 Network
in Crete, referring also to the ecosystem services they
provide. Each of them was placed for demonstration at
the central offices of the Forestry Directorates in the is-
land ‘s Regional Unities, namely Heraklion, Rethymnon,
Chania and Lassithi, as well as at the Department of Envi-
ronment of the Region of Crete.




e Anuioupyia piag Kivntig ékBeong pwTtoypagiag, n omoia
HETOQEPONKE O€ EKBECIAKOUG XWPOUG GTOUG TIEPIOCOTE-
poug Arjpoug tne Kprtng (Xaptng 2).

® Anuoacicuon mAnBoug dpBpwv Kal TAPOUCIACEWY OE CU-
védpla kat meplodikd (OIQNOZ, Bybus), kaBwg kal otov
£VTUTIO KAl NAEKTPOVIKO TUTIO, TIOU TIEPLYPAPOUV TIC UTIN-
PECIEC TWV OIKOCUOTNUATWY, TOUG OTOXOUG KAl TA OTTOTE-
Aéopata Tou £€pyou.

Alopydvwon cUVOAIKA 26 TOTIIKWV EVNUEPWTIKWY CUVA-
VTAOEWV 0TOUC OUVOAIKA 24 Arjpoug e Kpntng, Katd tn
SldpKELa TWV OTTOIWV TTAPOUCIACTNKAV Ol TIPOCTATEVO-
peveg meploxeg Tou Aiktuou NATURA 2000 otnv KpAtn
KOl Ol UTTNPECIEC TWV OIKOCUOTNMATWY, KABW¢ £miong
KOAEG TIPAKTIKEG OlaxEiplong Twv TPOOCTATEUOUEVWV
TIEPIOXWV, TIEPUTTWOEIG ATTOTEAECUATIKNAG EPAPHOYNG Ol-
KOTOUPIOTIKWY TIPOYPAUUATWY Kal AAWY OIKOVOUIKWV
SpactnploTATWY K.4. (Xdptng 2).

JuppeToxy o€ 16 Tomkd @eoTIBAN omou SlaveunOnke
TO EVNUEPWTIKO KAl ETIKOIVWVIOKO UAIKO (EVNUEPWTIKOL
odényoi, kamméAa, umlouldkia, K.4.) (Xaptng 2).

Alopydvwaon ouVoAlkd 21 avolxTtwy eKONAWOoEWV yia To
€UPUL KOIVO, Katd tn didpkela Twv omoiwv mpoPAnOnke
KOl TO VTOKIMAVTEP TOU €pYOU (XAptNng 2).

Alopydvwon évteka (11) eKMAdEVTIKWV CEUIVApPIiWY yia
OUYKEKPIUEVEG opadeg MANBuopoU: 2 yia dnuocioypd-
POUC, 3 yla QoITNTEC, 4 yla EMAYYEAUATIEC TOUPIOUOU Kal
TAPATNENTEG TTOUMWVY, KAl 2 yla uTTaAARAOUG Twv Adol-
kwv Yrnpeoiwv ¢ Kpntng (Xdptng 2).

Yhomoinon OUVOAIKA 4 Xuve-
vtel€ewv TuMou, 2 Katd tnv
évapén tng ekotpateiag evn-
Hépwong Kal 2 YE TNV ONo-
KAnpwon tTne.

Juyypaen, eKTUTTIWON Kal
Slavoury evog  Texvikou
EpunveuTikoU Odnyou
yla EmayyeApatiec Toupt-
OMOU OXETIKA UE TIG UTIN-
PECIEG TTOU UaG TTPOCPEPOULV TA OIKOCUCTHHATA OTIG TTE-
ploxég tou Aiktuou NATURA 2000, o omoiog SiatiBetal
Kal 0 NAEKTPOVIKH Hop@r) OTNV I0TOOEAISA Tou €pyou.

e Design of a mobile photo-exhibition in exhibition, which

was presented halls of most Municipalities of Crete (Map 2).

e Publication of a number of articles and presentations that de-

scribe the 3 different categories of ecosystem services, which
were presented in conferences and magazines (OIONOS, By-
BUS), as well as in media and digital portals.

MouoEio

q>uou<_ﬁc :
jgToplas -
Kp AIne.

Organisation of 26 local workshops in the 24 Municipali-
ties in Crete, during which the ecosystem services of the
NATURA 2000 Network were presented, as well as good
management and ecotourism case studies (Map 2).

Participation in 16 local festivals during which the
awareness and communication material of the project
was distributed to participants information (informative
guides, hats, t-shirts, etc.) (Map 2).

Organization of 21 open events for the public, where the
documentary of the project was also screened.

Implementation of eleven (11) training seminars for spe-
cific target groups: 2 for journalists, 3 for students, 4 for
tourism professionals and birdwatchers, and 2 for em-
ployees of the Forest Services of Crete (Map 2).

Conduction of 4 Press Conferences, 2 at the beginning
and 2 at the ending of the Environmental Awareness
Campaign.

Writing, printing and dissemination of a Technical Inter-
pretation Guide for Tourism Professionals referring to
ecosystem services in NATURA 2000 sites, which is also
available at on the project webpage.

SN /%{«m 2000 13
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2.3 APAZEIZ TOY EPTOY

To €pyo LIFE Natura2000 Value Crete nepieAappave cuvo-
Aika 34 SlagpopeTikég Spdoelg, ol omoieg opyavwbnkav oe
6 S1aPOPETIKEC Katnyopieg. O XApTNG 2 amoTumwvel evOel-
KTIKA TO TTOU £YIVAV KATTOLEG ATTO AUTEG.

2.3 PROJECT ACTIONS

The project LIFE Natura2000 Value Crete included 34 dif-
ferent actions, which were organised into 6 different cate-
gories. The location of some selected actions is indicated
on Map 2.

Ixrina / Figure 2: O1 6 katnyopisg dpacewv Tou épyou LIFE Natura2000 Value Crete / The 6 different categories of LIFE

Natura2000 Value Crete project
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Xdaptng/Map 2: XwpoBétnon twv Kupldtepwy dpdcswv TnG Ekotpateiag MNepiBarlovtikig Evnuépwoncg/Location of
the main actions implemented during the Environmental Awareness Raising Campaign
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2.4 NPOrPAMMA MNEPIBAANONTIKHZ
EKMNAIAEYZHZ

Ano 1o Kpntiké Mapou®, otig mepioxég NATURA
2000 tnG Kpntng: 1otopieg XIAMadwv eTwV o€ éva
Npoypappa MNepiBarlovTikig Ekmaidsuong

2.4 ENVIRONMENTAL EDUCATION
PROGRAM

From the Cretan dwarf mammoth to the NATURA
2000 protected areas of Crete: thousands year old
stories in an Environmental Education Program

H {wr mou orjuepa Bpioketal otnv Kpritn €xet SlapopewOei
péoa amd alhayég mou cupfaivouv 6w Kal EKATOPMUPIA
xpovia. Xi\ddeg {wvtavoi opyaviopoi, YEWHOPPONOYIKEC
Kal KAMATIKEG aAayéC aAla Kat n aeién tou avBpwriou,
OAa ouvtéleoav padi kal XwploTd oTn onUEPLV BLOTTOIKI-
AotnTa TNS Kpntng. To amotéAeopa auTtrig TnG TOAUTTAOKNG
kal moAumAeupn¢ Stadikaciag ival Twg 6Aol 01 opyavIoUOi,
Bprikav edw TO OTITI TOUG. AVTIOTOIXA KAL Ol TIPWTAYWVI-
0TéC Tou ekTmaldeuTIKOU UAIKOU «[Meploxéc NATURA 2000
¢ Kpitne: lotopieg XIMAdwv eTwv»!

Nowadays life in Crete has been formed through changes
that have been happening for millions of years. Thousands
of living organisms, geomorphological and climate
changes, as well as the arrival of human, all together and
separately contributed to today’s biodiversity in Crete.
The result of this complex and multifarious process is
that all organisms have found here their home. Like the
protagonists of the educational material <NATURA 2000
protected areas of Crete: thousands year old stories»!




gt T R S e

Ot oelibeg Tou ekTTaIdEUTIKOU LAIKOU TTOU 0XeSIACTNKE ATIO
v EAAnvikry OpviBoloyikr Etaipegia oto mAaiotlo tou ép-
you LIFE Natura2000 Value Crete, ta1d€0ouv Toug padntég
Kal TIC MaBniTpleg TS KpAtng otn HeEYAAn otopia Tou vn-
oloU Toug, Mapéd He EUPANUATIKA €idn, 6w o TUTTAETOC,
10 Opvi0, 0 Kpntikog Aypioyatog, o Kpntikog Aiyaypog, To
Kpntikd KepaldvOnpo, o AKTAUOC e OKOTIO [id KOV TT0-
peia Po¢ To éEANOV.

MapdAAnAa, oxedidotnke embaméSio maiyvidt yia tn on-
HOoio TwV MPOOTATEVOUEVWY TIEPIOXWV TOU VNOLOU TOU
ouvodeleTal Ao MANPOPOPIEC KAl TTPOTACEIG aélommoinong
Tou Traiy VIS0V yla maidid mpoo oAk NALKIaAG.

O1 6pacTNPIOTNTES TOU UALIKOU £apuéoTnKav Katd tn O1-
dpkela Tou épyou LIFE Natura2000 Value Crete o€ 24 oyo-
Aeia, aANG kal 0To TMAAIOI0 EKONAWOEWV PE TN CUMUETOXN
mavw amo 1.900 madiwy, Evw TpaypatomnomOnkav oeut-
vdpla yia Toug ekmatdeuTikoug TNS MpwTtofdduiag kat Tng
AevutepoPabduiag Ekmaideuong pe okomd TNV eVNUEPWON
TOUG aAAd Kupiwg TNV €@apuoyr Tou UAIKOU GTo TTAQicLo
Tou Tpoypdppatog omoudwv Tou oxoheiou, e€acpalilo-
VTaG pita otabepn) oxéon Twv Kpntikwv padntwv kat podn-
TPIWV HE TIG TPOOTATEVOUEVEG TIEPIOXEG TOU VNGOV TOUG.

Through the pages of the educational material, designed
by the Hellenic Ornithological Society in the framework
of the LIFE Natura 2000 project, the school pupils of Crete
will have the chance to time travel into the great history
of their island, along with emblematic species such as the
Bearded Vulture, the Griffon Vulture, the Cretan Wildcat,
the Cretan Wild Goat, the Cretan Cephalanthera and the
Dittany of Crete, aiming to a common procession towards
the future.

In addition, a floor game was designed for the importance
of the island’s protected areas, accompanied by infor-
mation and suggestions for the implementation to pre-
school pupils.

The environmental education activities were implemented
during the LIFE Natura2000 Value Crete project in 24
schools, as well as during educational events with the
participation of more than 1,900 pupils, while educational
workshops forteachersin primaryand secondary education
were organised. The aim of the workshops was to inform
the teachers, but mainly to ensure the implementation of
the project educational material at the school curriculum,
ensuring a regular relationship between the school pupils
of Crete and the protected areas of their island.
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ME©OAOAOTIA
METHODOLOGY

2.5 AIOOYZA NATURA 2000

H AiBouca NATURA 2000 amoTeAei pia Kavotoua epap-
Moyn TToU TIAPEXEL TTANPOPOPIES KAl EVNUEPWON HUE PUXA-
YWYIKO TpoOmo Kal Sivel Tn SuvaTtdTnTa O0TOUG XPOTEC Va
YVWPIOOUV TIG TIPOOTATEVOUEVEG TTEPIOXEG TOU AIKTUOU
NATURA 2000 otnv Kpntn Kal ta mpootateudueva €idn
mou @IAo&evouv.

AnpoupyriBnke oe cuvepyaoia pe 1o 16pupa Texvoloyiag
kat Epguvag kal éxel eykataotabei o pua aibovoa 80 T.p.
mou Bpioketal 0To 2° 6poo TNnC EkBeong tou Mavemotn-
piou Kprtng - Moucegio Guoikng lotopiag Kprjtng (MOIK).
31a 2,5 Xpovia Aeltoupyiag TNG €X0UV CUVOAIKA ETOKEPDE(
nieploocdtepol amo 80.000 emokenTeg!

H AiBouca NATURA 2000 amoteAsital anod 4 diagpope-
TIKA S1adpacTikd cuoTRpata mou mepIAappdavouv:

A: AIAAPAXTIKH MPOBOAH

‘Eva ouotnua “be there now”, mou bivel Tn duvatdtnta o
TMOANOUG XPNOTEG TAUTOXPOVA VA aAAnAoemSpoUV L pia
006vn alhdlovtag/emAéyovtag SlaPOPETIKA ToTTia UE TN
Xpron evog xelplotnpiou. Mmopouv £T1ot va Bydlouv Wia
PYNPLaKn QwToypaPia Pe TOV €QUTO TOUG PECA OE AUTHV
Kal va TNV amooTeilouv p€ow NAEKTPOVIKOU TaXUSPOUEIOU.

18

2.5 NATURA 2000 HALL

The NATURA 2000 HALL is an innovative info-tainment ap-
plication that gives users the opportunity to get acquaint-
ed with the protected areas of the NATURA 2000 Network
in Crete and the protected species.

It was developed in cooperation with the Foundation of Re-
search and Technology and has been installed in an 80m?
hall, which is located on the 2" floor of the Exhibition Halls
of the University of Crete - Natural History Museum of Crete
(UoC - NHMCQ). Within its 2.5 -year of operation the NATURA
2000 Hall hosted more than 80,000 visitors!

The NATURA 2000 Hall consists of 4 different interac-
tive systems that include:

A: INTERACTIVE PROJECTION

A “be there now” system, which allows multiple users to
simultaneously interact with a screen by changing / select-
ing different landscapes with the use of a joystick. Users are
able to be part of a digital photo, download and send it via
e-mail.




il

B: MAPATHPHTHPIO

Ao (2) 086vec uPpnAng avdiuong mapouotdlouv n Pev
TIPWTN TOTTA Kal XapaKTNPIoTIKA €idn xAwpidag kat mavi-
6a¢ twv meptoxwv Tou Aiktuou NATURA 2000 tng Kpritng
Kat n 8e SevTtePn éva Yn@lako PBiBAio Mo ol XPrOTEG PImo-
pouv va EepuANioouv Pe TN xprion 08dévng aenc. Me auto
To oVOTNUA, Ol XPNOoTeC €xouv Tn Suvatotnta diadpaong
pe 3 SlapopeTikolG TPATTOUC:

® péow TG 0B6vNG aPAg,
® péow evog XEIPLOTAPLOU (TIHOVI), Kal

e péow tTNC duvatdTtnTag amooToAng ceAidag Tou YPnela-
koU BiBAiov wg prvupa nAektpovikol TaxudpoEiou.

B: OBSERVATORY

Two (2) high resolution monitors with the first one show-
ing landscapes and typical species of flora and fauna of the
NATURA 2000 areas of Crete and the second constituting
a digital book that users can browse through the use of a
touchscreen. With this system, users can interact in 3 dif-
ferent ways:

® atouchscreen;
® ajoystick ; and

e through the option to send a page of the digital book to
an e-mail.

I: AIAAPAXTIKH POH MAHPOO®OPIQN

‘Eva ovotnua “infocloud” mou mapoucialel Aé€eic/ppdoeic/
ewTtoypaeisc (thumbnails) kat otrypiétuna video- clips ta
oToia KivouvTal e ouveyxn pon evw divouv tn duvatotnta
oToV XPNoTN eMAEyovTag pia AéEn i epdon va avadvetal
€va avTioTolXOo lkovoypa@nuévo Afuua i Bivteo.

A: AIAAPAXTIKOZ XAPTHZ

‘Evag S1adpaoTikdg xapTtng tng Kprtng otov omoio ot xpn-
OTEG UMTOPOLV va emAéEouv meploxég Tou Aiktuou NATURA
2000 mpokelpEVOU va Souv avaAUTIKEG TTANPOPOPIES Kal VAl
KAvouv peyéBuvon/opikpuvon Kat KUAMon Tou XApTtn Pe Tn
xprion moAuvamtikig aAAnAemidépaong (multi-touch).

C: INTERACTIVE INFORMATION FLOW

An “infocloud” system displays words / phrases / photos
(thumbnails) and video clips that run in a stream and allow
the user, by choosing a word or phrase, to display a corre-
sponding pictorial entry or video.

D: INTERACTIVE MAP

An interactive map of Crete which gives users the opportu-
nity to select NATURA 2000 sites, zoom in / out and scroll
the map with the use of multi-touch in order to view de-
tailed information with multi-touch interaction.

SN /%{«m 2000 19
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RESULTS

3.1 ANOTENEZMATA EPEYNAZX

Mpokelpévou va §oBolv cageic amavtnoel 0Toug TPo-
BANUATIONOUG TWV KOIVWVIKWV ETAIPWY O€ 0XE0N UE TIG TTE-
ploxég Tou Aiktuou NATURA 2000 otnv Kprjtn dievepynon-
KE EKTEVNG €peuva Kal eme€epyaoia oTATIOTIKWY Sedopé-
VWV Kal €YIVE ATTOTINON TWV OLKOVOUIKWY KAl KOWVWVIKWY
WEENEIDV OTNV TOTTIKN KOIVWVIa.

MehetiBnkav Aemtopepws Snuoypaikd otolxeia (péye-
Bo¢ MAnBuooU, TOCOOTA avePYIag Kal amacxoAnong) Kat
anmotunwlnkav o€ XAPTEC, Ol TTAPAKETPOL TTOU KATASEIKVU-
ouV TG SIAPOPPWVOVTAL Ol XPNOEIG YNG EVTOC KAl EKTOG
Twv eploxwv tou Aiktuou NATURA 2000.

EmmAéov, edopéva omwe to péyebog TnG mapaywyng avd
Topéa (MPwToyevrC, OEUTEPOYEVIG, TPITOYEVACG) Kal avd
KAGS0 evowHaTWONKAV 0g YEWXWPIKOUG XAPTEG, £TOL WOTE
va avadelyOei n ouveloPpopd Tou PUOIKOU KePaAaiov oTnv
TOTTIKI] OIKOVOUQ.

ZUVOAIKA OnuioupynBnkav 24 Ssiktec aflohdynong twv
UTINPECIWV TWV OIKOCUCTNMATWY OTNV TTIPWTOYEVA TTapa-
ywyn Kal xpnoipomotrdnkav 6 SeikTeg yia tov mMAnBucouo
Kat Tnv amaocxoAnon. H availuon odrjynos oe cuvoAikd 31
xapteg GIS.

Inuavtiké mpdéPAnua katd t Sadikacia ATav agevog n
ENepn dedopévwy kal agetépou, n Suokolia otnv amo-
Tipnon o€ 6poug ayopdC TWV KOIVWVIKWY KAl TTONMTICUIKWY
WPENEIDV TIOU TIPOKUTITOUV amd TIG UTINPECIEG TTOU TIPO-
OQEPOUV TA PUOIKA OLKOOUOTAHATA.

Me tnv anmotinwaon, OUWE, TWV YEWXWPIKWY dedopévwy o
Xapteg 560nke €va PHETPO CUYKPLONG OXETIKA LIE TO PEYE-
B0¢ TNG OIKOVOUIKNAG SpaoTNPIOTNTAG EVTOC KAl EKTOG TWV
neploxwv tou Atktuou NATURA 2000 kat avadeixbnkav ta
OPENN TWV UTTNPECIWV TWV OLKOGUCTNUATWY TNV TOTTIKA
Kolvwvia.

Ta anoteAéopaTa TNG OTATIOTIKAG enefepyaaiag katadel-
KvUOUV TN ONMUAVTIKA OUVEICPOPA TWV OIKOCUOTNUATWY
TOOO O€ OTLAPOPA OTNV TOCOTNTA OCO KAl OE OXEON UE TNV
oIOTNTA TWV TOTIIKWY TTPOIOVTWVY (KNTTEVTIKWY, EAAIOKOUI-
Kwv, Blodoyikol kat un ehatoAddou, peliou, alyorpofeiou
KPEATOC Kal YAAOKTOC, TUPOKOUIKWY TTPOIOVTWY K.4L.).
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ANOTEAEZMATA

3.1 RESULTS OF RESEARCH

For raising the concerns of the stakeholders in relation to
the areas of the NATURA 2000 Network in Crete, an exten-
sive research and processing of statistical data was carried
out for assessing the economic and social benefits in local
communities.

The research integrated demographic data (population
size, unemployment and employment rates) on maps, as
well geospatial data that shows the land uses within and
outside the NATURA 2000 sites.

Moreover, data referring to the production size per sector
(primary, secondary, tertiary) and per different economic
activity were integrated in geospatial maps, in order to
highlight the contribution of the natural capital to local
economy.

All in total 24 indicators of ecosystem services were se-
lected, derived from farming production, and 6 indicators
concerning data of population and employment data. The
analysis resulted in 31 GIS maps.

A significant problem in the process was the lack of data
and the difficulty in assessing the social and cultural bene-
fits offered by natural ecosystems in monetary terms.

With the mapping of geospatial data on maps, the bench-
marking of the magnitude of economic activity within and
outside the NATURA 2000 sites was possible, while the
benefits of the ecosystems to local communities were also
highlighted.

The results demonstrate the significant contribution of
the natural ecosystems both in terms of the quantity and
quality of local products (horticultural, olives, organic and
non-organic olive oil, honey, sheep / goat meat and milk,
cheese products, etc.)



Ta onpavtikétepa amoteAéopata tng épeuvag Oei-
XVOUV 0Tt €VTOG TwWV mEPloXwv Tou Aiktuov NATURA
2000 mapayetat tTo:

® 59% tou PBroloyikou ehaidhadou,

70% tou peAol NS KpATng,

62% TOU apVicIou KPEATOG,

66% TOU KATOIKIOIOU KPEATOC,

® 62% ToU atyoTPOPEIOU YANAKTOC, Kal

70% TWV YOAOKTOKOUIKWY / TUPOKOMIKWV TIPOIOVTWV.

Napaywyn ehatoAddouv
Olive oil production

W ektoG /outside NATURA 2000 Network
€vtog / inside NATURA 2000 Network

The most important results of the research indicate
that within the NATURA 2000 sites in Crete is pro-
duced:

® 59% of organic olive ail,

® 70% of the honey in Crete,

® 62% of lamb meat,

® 66% of goat meat,

® 62% of sheep and goat milk, and

e 70% of dairy / cheese products.

Napaywyn pehiov
Honey production

W ektoG /outside NATURA 2000 Network
€vtog / inside NATURA 2000 Network
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Mpwroysvrig Mapaywyri Eviég kat EKTé¢ Atktoou NATURA 2000
Primary Production Inside and Outside of the Natura 2000 Network
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ANievpata Napaywyr YAAOKTOKOMIKWY TTPOIOVTWY
Catches Production of dairy & cheese products

W k106G /outside NATURA 2000 Network W k1o /outside NATURA 2000 Network
1 evtoc / inside NATURA 2000 Network 1= evtoc/ inside NATURA 2000 Network

22



Xdaptng/Map 3 : Napaywyr MAaktokopikwv mpoiovtwv/ Production of dairy & cheese products

-

Napaywyr oe tévous (Production in tonnes)

| 0-1
| 2-5
5
s -
I 25250 0 125 2 50 Km
B 251- 1700 [ ] aixuo NATURA 2000 (NATURA 2000 Network) I S e S |

3.2 ANOTENEZMATA ZE APIOMOYZX

310 ypa@nua mou akohouBei mapouacialovTal To CNUAVTIKO-
TEPA ATIOTEAECHATA TOU €pyou O aplBpoug, Katadelkvio-
VTG Ta 60a emTeLXONKaV PEow TwV SPACEWV ETIKOIVWVIAG
KAl EVNUEPWONG.

3.2 RESULTS IN NUMBERS

The following graph shows the most important project
results in numbers, signifying the major achievements
through communication actions.
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Project e-Newsletters E g B g B
* * ? * * * * ? * i MaBntég mov cuppersiyav oto )
m

Mpoéypappa Nepifarhovtikiic Ekmaideuong
Pupils who participated in the Environmental Education Progra




3.3 ANOTENEZMATA MNMEPIBAANAONTIKQN
EPEYNQN ME EPQTHMATOAOTIA

Mpokelpévou va oploTikomoinBei n Emkowvwviokn Ztpa-
TNYIKA Tou €pYOU Kal 0Tn CUVEXELd va gival duvatn n aél-
oAoynon tng amoteAecpaTIkOTNTAG TNG EKoTpateiag Evn-
pépwoaong vhomolnBnke o€ 2 @doelc Epsuva Kataypagng
Twv MemoBnoswy, XTACEWV KAl ZUPTTEPIPOPWV WG TTIPOG
1o Aiktuo NATURA 2000 tng Kpntng Kat Tig Urrnpecieg Twv
OIKOOUGTNMHATWV.

Ta gpwtnpatoldyla amsuduvovtav o 10 KOIVWVIKEG
opadeg:

® Aypotec - Ktnvotpogot - Kuvnyoi
e AMieic

EnmayyeAuatieg Touptopol

Toupioteg

Anuoocioypdgol

Mnxavikoi

Anpoéotot YraAAnhot

Ekmaideutikoi

dortntég

Kdtoikol / emokenteg meptoxwv NATURA 2000

3.3 RESULTS FROM ENVIRONMENTAL
SURVEYS WITH QUESTIONNAIRES

In order to finalise the Communication Strategy of the pro-
jectand then to be able to evaluate the effectiveness of the
Environmental Awareness Campaign, a Survey on the Be-
liefs, Attitudes and Behaviour regarding the NATURA 2000
Network in Crete and ecosystem services was implement-
ed in 2 phases.

The questionnaires were addressed to 10 groups of
stakeholders:

e Farmers — Stockbreeders - Hunters
® Fishermen

e Tourism professionals

® Tourists

e Journalists

® Engineers

® Public servants

e Teachers

Students

Residents / visitors of NATURA 2000 sites

=\N /%f;m 000 Lite for adl B



ATIOTEAEXMATA
RESULTS

alura 2000

L [ FE Natura 2000

To mepleXOHEVO TWV EPWTHOEWV SlEpEUVOUOE TN YVW-
on Kal TIG TEMOIONOELC TWV EpWTNOEVTWYV yia:

® TIG UTTNPEGIEG TWV OIKOCUOTNUATWY,

e 10 Aiktuo NATURA 2000,

® Ti¢ EPIBAANOVTIKA PIAIKEG TIPAKTIKEG (1TX. BLOAOYIKN Ye-
wpyia / KTNVoTpo®ia, OIKOTOUPIOUOK),

® TA EUTOSIA KAl TOUC TTEPLOPIOHOUC YIa TN HETAPBaon otnv
TPAGCIVN OlKOVOLia,

Kabwg emiong Kat tnv npodeon:

e avdainyng Spacng yla tTnv mpooTacia TwV QUOIKWY TTO-
pwv, Kal

® avaAnyng EMIXEPNHATIKWV TTPWTOROUAIWV OTOV TopéQ
NG MPACIVNG OIKOVOUIaG.

TNV mpwtn QAcn TNG €PELVAG CUUITANPWONKAV CUVOAIKA
3.570 kat otn SeUTEPN 3.422 epwtnpatoldyla. H emefepya-
oia Twv anmoteAecHATWY Kal oTIG 2 QAcelg avedele OTL ol
TIEPIOCOTEPEC EMAYYEAUATIKEC OUASEC KAl OL POITNTEC YVW-
piCouv yla TIC PACIKEC TTPOUNOEUTIKEG UTINPECIEC TWV OIKO-
OUCTNUATWV. Z€ OTL APOPA TOUG KATOIKOUG O€ TIEPIOXEG TOU
Aiktoou NATURA 2000 otnv KpAtn, 0tn 2n @don tng épeu-
Vag Kataypd@nKe onuavTiki avénon Tou mocooTou Tou
avayvwpifel Tn onpacia tng évtaéng oto Aiktuo NATURA
2000 y1a TNV TpooTacia Tou puaoiKoU TEPIBAANOVTOC KaL TN
Buwotun Tomkn avantuén (améd 44% oe 72%).
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The questions investigated the knowledge and beliefs
of the respondents regarding:

® ecosystem services,
e NATURA 2000 Network,

e environmental friendly practices (i.e. organic agriculture/
stockbreeding, ecotourism),

e barriers and constraints on the transition to the green
economy,

as well as the intention to:

e take action to protect natural resources, and

e undertake business initiatives in the sector of green
economy.

A total of 3,570 questionnaires were completed In the first
phase of the survey, and 3,422 in the second phase. Based
on the results of the questionnaires processed in both
phases, it turned out that, most professional groups and
students are aware of the basic provisioning ecosystem
services. As for the inhabitants in the areas of the NATURA
2000 Network, the records indicate a significant increase
in the percentage of the respondents that recognize the
importance of the NATURA 2000 Network in environmen-
tal protection and sustainable local development after the
implementation of the Awareness Raising Campaign of the
LIFE Natura2000 Value Crete project (from 44% to 72%).
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Me TI¢ ekoTtpaTeiec TEPIBANNOVTIKAC EVNUEPWONG — €ual-
oOnrtomnoinong kat mepIBaANovTIKAG ekmaibeuong Tou LAo-
moiBnkav oto mAaiolo Tou €pyou LIFE Natura2000 Value
Crete, meploodtepol amd 300.000 KATOIKOL KAl ETIIOKEMTES
(cupmepINapBavopuévwy Twv HadnTwv/Tplwy) ToU vnolov
gixav TNV eukalpia va evnuepwBoulv yia tnv neptBaiio-
VTIKI}, OIKOVOUIKI KAl KOWWVIKH a&ia Twv UTnNpeciuv Twv
OIKOOUOTNHATWY OTIG TTEPLOoXEG Tou AikTUuou NATURA 2000
e Kpnne.

‘Ocol gixav TNV €UKalpia va CUUPETACXOUV OTIC SPACEIG
TOU €épyou:

e Katavonoav KaAUTepa TIG aAANAEMOPACELS PeTAY av-
BpWITOYEVWV Kal OIKOAOYIKWY SpacTnEIOTHTWV.

e Avayvwploav Kal avépepav epIBarAovTIKA Tpo A ua-
TA OTNV TIEPLOXH TOUG,.

e Anéktnoav Pabutepn katavonon kal gvaiobnoia ot
oxéon Me ouykekpiuéva gidn xAwpidag kat mavidag.

e [MapakiviBnkav kat ppuxwdnkav va avaidpouv Spa-
on yla TNV avTigeTwmion mepIBAAAOVTIKWY TTpofBANud-

The Awareness Raising Campaign as well as the Environ-
mental Education Campaign that were implemented un-
der the framework of the LIFE Natura2000 Value Crete
project, reached more than 300,000 inhabitants and visi-
tors (including students) who had the opportunity to get
acquainted with the environmental, economic and social
benefits of ecosystem services in the NATURA 2000 sites
of Crete.

All stakeholders and targeted audience that had the oppor-
tunity to participate in the project activities were able to:

e Comprehend the interaction between human activities
and ecology.

® Recognise and report environmental problems in their
area.

e Gain a deeper understanding and awareness in relation
to specific species of flora and fauna.

e Get motivated and encouraged to take action to ad-
dress environmental problems.

28



H 6An mpoomndBeia otadlakd odnyei otnv aAlayr otaong
TOU TOTIKOU MANBUOUOU amévavTl OTIG TTPOCTATEVOMEVES
meploxéC, Kabwg moAhoi mMAéov avayvwpilouv 6Tl To Kabe-
0Tw¢ TpooTaciag Sev amotelel avaoTaAtikd mapdyovta
yla TNV 100pporn Tomkr avantuén aAAd apwyd mpog au-
TAV TNV TTOpEia.

H avantuén S££loTATWV TWV TOTKWY KOWVWVIKWVY KAl TTa-
PAYWYIKWV OpAdWY avapéveTal va €xel pakpompdBeoua
BeTikd amoteAéopata MPog auThv TNV KateuBuvon, Kabwg:

o >teléxn dnuoociwv umnpeciwv epappoélouvv KaAUTtePa
KOl TTIO OTTOTEAECUATIKA HETPA TTapakolouBnong, Sia-
X€iplong kat mpootaoiag.

e Anpootoypdgol ouvexilouv va gualobntomololv Kal
va SIaHoP@PWVOUV TNV KON YVWHN avadeikviovtag Ta
0@PEAN TWV OIKOCUCTNUATWV Kal TTPOoBANAOVTAC TIG TTPO-
OTATEVOUEVEG TIEPLOXEG WG EVA AVEKTIUNTNG aiag guol-
KO Ke@AAalo yla tov Tér1o.

e EmayyeApartieg Touplopoy, aypdTeg, KTNVOTPO@ol, aAl-
€i¢ kal kuvnyoi ouvepydlovtal kal diktuwvovtal aélo-
TIOIWVTAG XPNUATOSOTIKEG guKalpieg, SlapuldooovTag
mapdAAnAa t BlomolkiAdTNTA TOou VNoloU, kabwg ava-
yvwpilouv 0TI auth ival amapaitntn ya tn diatrpnon
1/kat TV av€non Tou £1008AUATOG TOUG.

e DoltnTég Kal pabntég avayvwpifouv Tnv adia omdviwv
€16WV Kal 0lKOTOTIWY, Mabaivouv Twe Kat ylati xpetaletat
aUTA VA TIPOCTATEUTOUV, AEITOUPYOUV WC TOAAATTAQCIO-
OTEC TNG YVWwong Kabw¢ svalobntomololv avaloya TIG
OIKOY£VEIEG TOUG, EVW APKETA OUXVA TO EVOIAPEPOV TOUG
yla TNV OIKOAOYia €VEPYOTIOLEITAL KAl KIVNTOTOIOUVTAL
Tpo¢ MePIBAANOVTIKEG OTIOUSEC 1] EMayyEAATA.

The effort is expected to bring a behavioural change re-
garding the protected areas, since a great share of the
population is now aware that protection regimes do not
pose an inhibitory factor for sustainable development, but
instead guarantee a steady course towards this direction.

Training seminars facilitated the capacity building of local
target groups and this is expected to have several long-
term environmental and socio-economic benefits, since:

® Public authorities enforce better and more effective-
ly relevant monitoring, management and protection
measures.

e Journalists, as knowledge multipliers, continue to sensi-
tise and shape public opinion, highlighting the benefits
of ecosystems and promoting protected areas as a valu-
able natural capital for local assets.

e Tourism professionals, farmers, stockbreeders, fisher-
men and hunters work together, create clusters and are
better informed and capable to exploit funding oppor-
tunities and preserve the biodiversity of the island, since
they recognise that this is essential for maintaining and
increasing their income.

e Students and pupils recognise the value of rare spe-
cies and habitats, learn how and why their protection
is necessary, act as multipliers of knowledge and bring
on board their families, while quite often their interest
in ecology is stimulated or they get motivated to turn to
environmental studies or professions.
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Ma ™ 610pBwon Twv E0PANUEVWY aVTIAPEWY OE OXEON
ue 1o Aiktuo NATURA 2000 £T01 WOTE N TOTTIKA KOIVwVvia va
ouppetdoyel evepyd otn Satripnon tng BlomolkiAdTnTag,
anmateital cuoTNUATIKOS Stahoyog METAEL SlaPOopPETIKWV
KOWVWVIKWV ETAIPWV.

Mia ekotpateia mEPIBAANOVTIKAG EvNUéPwoNG oav auth
mou ulomolnonke péow tou épyou LIFE Natura2000 Value
Crete, umopei va cupalel otn dnuioupyia apoiBaiag oxé-
oNng gUMoTooUVNG METAD TOu TOTKOU TMANBUGHOU, Twv
KOIVWVIKOOIKOVOUIKWV (POPEWV Kal TwV appddSiwv Anuo-
Olwv YITNpeolwy mou ival umeBLVEC yia TNV €papuoyn
HéTpwv mMpooTaciag kal dlatripnong.
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MEAAONTIKEZ NMPOOITIKEZ

FUTURE PERSPECTIVES

A systematic dialogue among different stakeholders is
required in order to raise the misconceptions with re-
gards to the NATURA 2000 Network, so that the local
communities can actively contribute in biodiversity con-
servation.

An environmental awareness campaign like the one im-
plemented through the LIFE Natura2000 Value Crete pro-
ject, can contribute to build a mutual trustful relationship
between the local population, the socioeconomic bodies
and the public services responsible for the enforcement
of protection and conservation measures.

" AIHMEPO EKMALAEYTIKO e
ZEMINAPIO yia
Enayyehpariec Toupiopot

e By
OwoouoTnkes Yanpecieg ﬂ‘
B OixoToupiapis
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Y& k0B mepiMTWON, N gUMelpia Twv 4,5 ETWV O €va £pyo
LIFE+ MAnpo@opnong & Emkowvwviag fAtav eatpeTika xpn-
OlJN Y0 OC0UG CUMUETEIXOV O€ AUTAV Kal €8wOE TNV gUKAl-
pia va e§axBoulv xpnotua cuumepacuata:

e H dueon aMnAemidpaon peTaly TwV EMOTNUOVWV/
EPELVNTWV KAl TOU EUPUTEPOU KOVOU HE TN XPron TTOA-
ADV SLOQOPETIKWV PHECWV KAl TEXVIKWV Kal amd Stagpope-
TIKA KAVAAIQ MIKOIVWVIOC ammoTeAEl Giyoupa Kal mavta
TIPAYHOATIKE TTPOKANON.

e H xprion moAA®V Kat S1aQOPETIKWY PECWV ETTIKOIVWVIAG
givat 1o 610 onuavTikr 00 CNUAVTIKOG gival kal o dla-
Béolpog xpovog amd MAEUPAC TWV CUPMETEXOVTWV. Na
auTo eival mMavta Xprolpo N EMKOVwWvia va yivetal Tnv
KOATAAANAN OTIYyUN.

e «H evnuépwon kat minpopopnon dev odnyei anapaitn-
Ta kAl otnv avdntuén Se€lothtwy». H SevTtepn amartei
peyaAUTtepn emévduon Xpovou Kal aAAnAemidpacn Ue
pia ) meploodTepeg opAdeg evllagépovtog. Zuvidwg
Sev gival @Ikt va €xel To 010 eupeia spappoyr, arld
pmopei va €xel TOANATTAQCIAOTIKA AMOTEAECHATA Kal va
EMPEPEL AUECA OUCIACTIKN aAAayn.

H cuoTtnuatikA emKovwvia Kal evnuéPWOon TNG TOTIIKAG
Kowvwviag gival autd mou xpeldletal va akoloubnBei wote
n Bewpia va yivel mpaén.

Moteboupe OTL AUTA N EKOTPATEIA EMIKOIVWVIAG KAl EVNE-
pwong - evaloOntonoinong Ba amoteAéoel TapAdelya yia
Vv avdntuén mapduolwv MPWToRoUAIWV Og ONEC TIG MMe-
plpépeleg TNG EANGSAC Kat 0Tt TEAIKA Ba umopécel va aro-
TENEOEL pla onuavTikh cuUPBoAr otnv mpoondBeia yia Tnv
EUPEIO AVAYVWPLION TWV WPEAEIWV TTIOU UAG TIPOCPEPOUV
TO OIKOGUOTAUATA OTIG TTPOOTATEVOUEVEG TIEPIOXEG TOU Al-
ktUou NATURA 2000 o€ 6An Tnv Eupwrn.

Nevertheless, the 4.5-year experience from this LIFE+ Infor-
mation & Communication project was extremely useful to
all those who participated and certainly gave us the oppor-
tunity to draw useful conclusions:

e The direct interaction between scientists / researchers
and the lay public through the use of many different
means and techniques and from different communica-
tion channels is definitely and always a real challenge.

e The use of many different means of communication is
as significant as also is the participant’s available time.
That is why it is always useful to ensure that the timing
for communication is right.

e Information and communication activities differ from
capacity building. The second requires more time and
interaction with one or more groups of stakeholders.
Usually its broad application is not possible, but it could
have multiplier effects and brings in immediate change.

Systematic communication and awareness of the local
community is what needs to be done in order for the theo-
ry to turn into practice.

We believe that this Communication and Awareness Raising
Campaign can serve as an example for the development
of similar initiatives in all the Regions of Greece and will
constitute a significant contribution to efforts for the
recognition of the ecosystem services and the benefits of
NATURA 2000 sites all around Europe.
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0t 01KOAOYIKEG UTINPEDIEC, TA KOWVWVIKA 0PEAN
kat n okovopKn agia twv Yimpeoiwv twv Okoouatnpdtwy
oTI¢ meployég Tou Aiktuoov NATURA 2000 otnv Kprjtn

The ecological services, social benefits and economic value
of the Ecosystem Services in NATURA 2000 sites in Crete
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